
 

 

Case Study: Marketing 
Evergreen Cosmetics is planning to launch a new range of ‘anti wrinkle 

creams’ in the Indian market. They conducted a market survey and found 
potential competition from Remain Young. Since they are targeting the higher 
strata of society, the cream is being priced much higher than their competitors. 
The plan to use the television as a media to advertise this anti wrinkle cream as 
opposed to print media, which is largely used by them for their other products. 
Officials at Evergreen Cosmetics feel that with the correct style of promotion 
they could easily be successful in the market. 

(a). Identify and explain the pricing strategy that is being used by Evergreen 
Cosmetics. 

(b). Describe any two qualities that a salesman selling this product should 
possess. 

(c). Explain any two tools of sales promotion that can be used here. 

 


